U.S./Canadian Horticultural Trade: An Update

Horticultural trade between the United Statesand Canadawasamongtheagricultural
sector s that experienced themaost growth in therun-up toand entering into for ceof the
North America Free Trade Agreement (NAFTA). Trade in horticultural products
betweenthetwo countriescontinuesto expand asaresult of new mar ket opportunities,
which ar e benefitting ther fruit and vegetableindugtries. U.S. horticultural product
importsfrom Canadawer evalued at morethan $2 billion in 2000, about threetimesthe
valueimported prior to theimplementation of NAFTA in 1994. Canada'simports of
U.S. horticultural products were valued at about $3 billion in 2000. The balance of
horticultural trade between thetwo countrieshascontinued to favor the United States.

Canadian | mports

Canada’'s I mports from the United States Continue to Grow Despite Rising Costs

Canada’ simports of U.S. horticultura productsincreased 5 percent from 1999 to 2000, recovering from
adight dipin1999. Since 1990, horticultura importsfrom the United States increased nearly 30 percent.
Freshfruits, fresh vegetables, and tree nutsincreased 5 percent, 46 percent, and 40 percent, respectively,
since 1990.

This ~growth ~occurred Canada's Importsof Fresh Produce from the United States
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In the case of fresh fruits
and tree nuts, the
depreciation of the
Canadian dollar combined
with an increase in U.S.
producer pricesresultedin
higher prices of imported
U.S. fruits. Asarealt of
this increase,Canada’s
consumption of U.S. fruits
remained flat for much of
the decade.

While U.S. producer
prices for fruits and nuts
finished the decade 23
percent higher then in
1990, the U.S. producer
prices for vegetables fell
by 25 percent over the
same period. The fdl in
U.S. vegetable prices was
offsat by the depreciation
of the Canadian dollar,
resultingin adight increase
in adjusted vegetable
producer prices.

Canadian consumers
reacted favorably to the
dow increase in the price
of U.S. vegetables,
purchasng 46 percent
more vegetables from the
United Statesin 2000 than
they did in 1990.
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Canada's Fruit and Nut Importsfrom the United States

Value Growth of Fresh Fruit and Nut Importsfrom theU.S.
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Canada'sVegetable Importsfrom the United States

Value Growth of Fresh Vegetable Importsfrom theU.S.
and Changein U.S. Producer Pricesin Canadian Dallars Since 1990-92
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Canada’s Horticultural Imports from the United States Keep Pace With Imports from Other
Suppliers

Canada’ simportsfrom the United States grew at roughly the same rate as Canada simports from the rest
of the world; at 38 percent and 41 percent, respectively. This average growth across dl horticultura

products concedlsthe
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Canada simports of U.S. wine jumped from $25 million in 1990 to $90 million in 2000.

Canada’' s I mports of U.S. Fresh Table Grapes Continueto Fall

Canada simports of U.S. fresh table grapes continued to fal in 2000, due to increased competition from
magor suppliers. The value of Canada's table grape imports from the United States peaked in 1991 at
$117 million and fell throughout the 1990s reaching alow of $95 million in 1998 before climbing back to
$106 millionin 2000. Tota Canadian imports of fresh table grapesincreased dmost 10 percent during the
1990's, while the U.S. share of table grape import volume fell from 71 percent in 1993 to 60 percent in
2000. The primary competitor in imported fresh table grapes during this period was Chile. The counter-
seasonal pattern of Chilean table grape production means that Canadian consumers are now enjoying
grapes year-round. The import pattern complements U.S. table grape marketing in Canada.  Chile's
volume share of Canada s table grape imports reached 22 percent in 2000. Chilean and Mexican table

June 2001 14 World Horticultural Trade &
U.S. Export Opportunities



grapes increased their share of the Canadian market, durng the U.S. off-season. In 2000, the price of
imported U.S. table grapeswas $1.12 per kilogram as compared to the average of $1.29 per kilogram for
dl imported table grapes. The prices of Chilean and Mexican table grapes were $1.69 and $1.28 per
kilogra m
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Canada's Import of Fresh Tomatoes

Volume Imported in 2000
172,707 Metric Tons

Canada’'s Imports of U.S.

Fresh Tomatoes Continue to
Grow United States
82%

The United States is the largest
supplier of fresh tomatoes to
Canada, whichpurchaseddmost
80 percent of total U.S. tomato
exports in 2000. Canada's
imports of fresh tomatoes from
the United States grew 43 Mexico 14%
percent from $76 millionin 1990
to $110 million in 2000. This
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absolute growth alowed the United States to gain an 82-percent share of all fresh tomato imports into
Canada. Horida, Cdifornia, Arizona, Virginia, and Texas led al other states in exports of tomatoes to
Canada, accounting for more than 90 percent of the total. 1n 1999, according to attaché reports, Florida
exported 72,182 tons of tomatoes to Canada, valued at $49 million. Moreover, tomato exports account
for 14 percent of the value of Florida agriculturd exportsto Canada. Competition in the Canadian fresh
tomato import market comes mostly from Mexico, which captured a 14-percent market share in 2000.

Canada’'s Stagnant Import Market for Fresh Oranges

Canada’'s market for Canada's Fresh Orange I mport Market
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Canadian market vulnerable
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freeze in Cdifornia wiped Souroe World Trade Ales

out amog hdf of the state’ s

orange crop, creating market opportunitiesfor competitors, suchas South Africa. Whileimported oranges
from South Africa fell from their 1999 levels, South African exporters who established contacts with
Canada s food industry will continue to play a strong role in Canada s orange market for years to come.

U.S. Imports

Processed Fruits and Vegetables L ead U.S. Imports of Horticultural Productsfrom Canada

Among the horticultura sectors, processed fruits and vegetables account for about 30 percent of thevaue
of total U.S. horticultural product importsfrom Canada. Moreover, imports of frozen vegetables, themain
processed horticultural product imported from Canada, have tripled since 1994. Totd U.S. imports of
Canadian frozen vegetables were vaued a more than $400 million in 2000.
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Likewise, U.S. imports of
canned vegetables from
Canada were valued at about
$75 million in 2000, seven
times the vaue imported in
1994. Canada, Mexico, and
Brazl supply most of the U.S.
demand for imported
processed fruits and
vegetables.

Potato and Potato Products
ae aso an Important

Component

U.S. imports of Canadian
potatoes and potato products
have increese Seadily snce
1994, reaching a record $405
million in 2000. However,
bilaterd trade in potatoes and
potato products between the
United States and Canada
continues to be marked by
several senstive issues. Most
U.S. potato imports from
Canada are destined for the
northeastern region for fresh
table use. Trade in frozen and
processed potatoes, however,
has grown faster than trade in
fresh potatoes. U.S. per capita
consumption of table potatoes
hasdeclined, whereasper capita
consumption of frozen french
fries hasincreased.
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Processed Fruitsand Vegetables Account For
About 30 Percent Of TheValue Of Total U.S.
Horticultural Imports From Canada
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